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EDITOR’S NOTE

Manishika Priya
Editor

CREDO

Jai Hind

From the
Editor’s desk
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CREDO 
- the 

journey 
I think poverty 

is curse to 

humanity. As a 

society it’s our 

responsibility 

that we who 

are concerned  

and the sensible 

should respond.

A successful experiment I  had already 

executed at Maharashtra under the 

Service is Salvation - Spread Hope“
“

Dr. Prashant Rokade (IRS)
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The dream of  CREDO started several months back  

when Pinaki Roychowdhury, a man of  majic, walked into my

chamber when I was the Principal Secretary to the Minister of

State for Social Justice and Empowerment, Government of  India.

It started with a vision of  what we can do to create a sustainable 

platform towards poverty eradication in one hand and uplifting the 

poor to join the mainstream economy on the other. We shared the 

same wavelength and indepth compatibility of  our vision as to where 

we want to see India within the next decade. I threw a challenge to 

Pinaki asking him to come back with a concept. 

I was initially apprehensive wether he will ever return to my chambers. 

Within a fortnight I was pleasently surprised when Pinaki walked in 

with a concept presentation of  creating a Confederation that will 

youth, the urban and rural poor, victims of  substance and 

physical abuse, the differentially abled, the budding artists 

and artisans. 

CREDO was born with me as it’s advisor and 
Pinaki at the helm! A child initiated from a 
vision to serve the nation. Ready to face the 
many challenges that it must overcome to 
reach it’s adolescence and mature in time 
with the con$dence to create an everlasting 
footprint in society.
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Dr. Prashant Rokade (IRS) 
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Acharya 

Shailesh Tiwari
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W

daedal community.

entrepreneurship.

“

“

What a 

Wonderful World

From the 
Inspirator & 
Chairperson’s
desk

Sudeshna 

Roychowdhury
Inspirator & Chairman
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EMPLOYMENT AND ENTREPRENEURSHIP NUMBERS

system.
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Rural on-line education 

and healthcare
CREDO shall utilize it’straining centers as proposed to be 

set up above to impart Online Education at primary level, 

both to the children as well as adults. Textbook education 

will be complemented by audio video presentations on life 

education, micro business and commerce, sex education, 

self-help groups that counsel, protect and care for each 

other.

Rural healthcare is a major concern. The training centers 

shall aim to provide visiting OPD service, hygiene and 

preventive health care training and awareness, nursing and 

care for the infants and the aged, linking with government, 

domestic and international charities to distribute 

medicines, promote naturopathy  using forest essentials, 

yoga and Ayurveda.

CREDO at Rural & Tribal 

India:
Rural and Tribal India needs to energize the economy 

with their agrarian skills. CREDO shall work with local 

governments, technology providers and the local industries 

to create training centers across Rural and Tribal  India 

with marketing assistance.

Micro-credit and 

co-operative
CREDO shall aspire to create local woman driven self-

help groups across India that shall integrate into the 

CREDO entrepreneurship model. The self-help groups, 

through micro credit and co-operatives, shall take up 

animal husbandry i.e. poultry, cow for milk and goat for 

milk at domestic level where each household shall form 

a specialized cluster within the set of target villages 

or panchayats. The animal excreta shall be used for 

farming bio-organics, the milk shall be processed at the 

district capital for local distribution while the eggs shall 

be consumed locally. The urban self help groups will 

operate the IC-SURE kitchen services rolling out healthy, 

nutritious and hygienically made ‘Ghar ka Khana’ mini, 

micro and large platters or ‘Thalis’ feeding the youth and 

the corporate brethren’s across major cities and towns 

through CREDO initiative driven kiosk, catering and 

home delivery services.

5. Hence every year
i. 150 entrepreneur driven manufacturing and service 

business units will absorb 3000 trained work force 

in the ancillary units of IC SURE and minimum 6000 

new students will be taken up for training followed by 

employment into such ancillary units.

ii. Thus, on a Hub and Spoke model, each IC-SURE hub 

will grow from a mere 3,000 trainee/ employee 

strength in the second year to 48,000 trained ancillary 

entrepreneurs and skilled workforce by the 5th year, 

making IC-SURE project a self-propagating organically 

and exponentially growing replicable model.
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Affordable health 

care for all:

None of us are truly safe without access to modern 

and affordable healthcare. Although modern medical 

infrastructure is available at large and many private 

charitable trusts who are doing commendable work 

in providing good healthcare services, but I feel 

much can be done to make the process of accessing 

healthcare an interference free, transparent and 

seamless.

CREDO aspires to work with health care providers 

across all major cities and towns, government and 

technology providers in-order to ensure that patients 

and their families have ready access to emergency 

and non-emergency healthcare that is high in quality, 

ethics, fair pricing with seamless admissions and 

discharge procedures that leave the patient party 

Fight against

pornography:

I feel pornography, in it’s various formats and easy access to 

the same to children and a diverse composition of humanity 

is a social threat. The mental, psychological and social 

fabric of a nation gets affected by pornography. CREDO 

aspires, with the help of corporate India and government 

agencies, to create suitable infrastructure to locate and 

block websites and electronic circulation of pornography 

to minors and people at risk. Legislation, implementation, 

stand along tracking infrastructure and much works needs 

to be done to address this social menance and we stand 

committed to this effect.
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From the 
Principal 
Inspirator 
& Secretary 
General

‘Never  Say  Never’
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CREDO

CREDO

CREDO

entrepreneurs can join CREDO in order to propel their 
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for the success of projects under IC-SURE for its intended 

But CREDO
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out experimental 

and their judicious 

CREDO

CREDO

CREDO training for Home cooks
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WHY CREDO?

Arun Mukherjee
Inspirator & President

empowerment.

Credo aspires to assist it’s members 

entrepreneurs thus becoming job 



CREDO Newsletter CREDO Newsletter
21

Objective of CREDO

Set up, across India, 15 technology 

Incubation centers under the brand 

‘Incubation Centers for Start Up 

Rehabilitation and Empowerment 

Projects (IC-Sure)’ having 

integrated facilities under one 

banner spanning skill training, 

followed by in house manufacturing 

and employment of the trained 

candidates, entrepreneur incubation, 

counseling as a holistic model 

towards sustainable empowerment 

of the urban and rural poor.

On a Hub and Spoke model, 

each IC-SURE hub will grow 

organically; rolling out well 

trained and experienced micro 

entrepreneurs who shall value add at 

the downstream or at the upstream, 

thus making IC-SURE project a 

self-propagating organically and 

exponentially growing replicable 

model.

Several pilot projects are envisaged 

to be rolled out with immediate 

effect as a proof of concept in aid 

to developing skill, generating 

employment, assisting micro 

entrepreneurship and creating an 

enabling platform to connect to 

markets at target areas. Participation 

by the masses, corporate, social 

and intellectual society will assist 

CREDO to achieve it’s Vision of an 

Empowered India.

Since there are certain regulatory 

restrictions to increase the domain 

of work beyond Indian shores by 

Indian charitable organizations 

availing 80G and 12AA exemptions, 

CREDO is dedicated to achieving 

poverty eradication through it’s 

projects pan India only. 

CREDO – a dream for a poverty 

free world!
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CREDO 
ENTREPRENEURSHIP 
& EMPLOYMENT 
GENERATION PROGRAM

crushes the human spirit. 

Priya Gupta
Inspirator & Treasurer

 MANUFACTURING

 SERVICE ROLL OUT

 MULTI LEVEL MARKETING
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What is 

empowerment?

A family and community is also empowerment. A 

ample opportunity to inculcate the same and earn a decent 

a form of empowerment.

social infrastructure that generates employment and 

join the mainstream economy. 

the World. 

for the rich as well as for the poor. It is for the physically 

CREDO 

CREDO
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ENTREPRENEURSHIP PROGRAM

CREDO has developed a unique entrepreneurship program. Leading by example has always 

been the motivation behind CREDO. Hence a pilot IC-SURE (Incubation Centre for Start 

Up, Rehabilitation and Empowerment) project has already been rolled out by CREDO. A 

already been discussed by our Chairman and Secretary general in earlier section of this 

magazine ‘Aspirations Unlimited’. In brief, IC-SURE is the aspiration of the Urban and 

skills into tangible entrepreneurship driven community based businesses that nurtures and 

contributes to the local economy. IC-SURE also shall promote the soft skill of it’s members 

to reach out and connect with businesses and prospective clients seeking such soft skills 
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SERVICE 

ROLL OUT

MANUFACTURING

E-COMMERCE 

PLATFORM

CREDO MARKETING & 

HAND HOLDING
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ENTREPRENEURIAL TRAINING 

PROGRAM 

Entrepreneurial Training Program by real life 

 

entrepreneur. 

Handholding Entrepreneurs
C

other social media engagements as well as a long term plan to 

support.  
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MULTI LEVEL MARKETING PROGRAM
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W
e are proud of our armed 

forces and salute their 

impaired and the widows of our 

community.

rural dwellers to start up their own 

-  Apple App

products on our pan India 
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Zakaria Mohiuddin 
Inspirator & Director

INTRODUCTION TO 

CREDO IC-SURE PROJECT FOCUS

Garments

highest standards.

with the aim to connect the entrepreneurs and projects 
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CREDO IC-SURE 

entrepreneurship. 

Entrepreneurship
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India 
has the capabilities 

to become a super power. 

defense force, strong industrial

markets and a matured market 

economy,  but just the right mix 

to play a major role at the 

Global platform is missing.

Our great nation is 

recognised World wide for its 

contribution in humanitarian 

efforts, diplomacy, economic 

achievements. The World looks 

upon India as an emerging 

market place with dormant 

untapped potential. Our youth 

is our greatest asset. After all, 

we are the largest democracy 

with the largest youth force in 

the World!

If we disect and study all 

missing in this great Indian recipe?

INDIA R IS ING

I 

 
connected with the larger mainstream 

the strongest economy in the World. A large 

imports and promote internal as well as 

add a new segment of consumers that was so far dormant. This 

“Be the change”

‘
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Integrity & 

Transparency

U
nderprivileged the word itself opens a window of thoughts, perception 

and an entirely new view to the society. But who are the underprivileged? 

Are the ones who can’t afford and enjoy the luxury of life or the ones 

who are deprived of the basic rights?

Coming from a privileged family little do we – the literate, understand the 

problems of thye deprived. Hunger, poverty, healthcare issues, domestic 

violence aren’t just words we all can ignore. We must all realise that these are 

only a few problems faced by the world.

Sitting in my car one late evening, I noticed two teenagers wearing high black 

shoes and smart tidy clothes, appearing to belong to a good family. I was 

surprisingly not surprised to see them smoke a cigarette. I could not stop myself 

and so tried to talk them out, but it was evident that my words were not working 

stratum of the society.

We all must understand and evaluate the severity of such situations. It is not 

only important to educate the underprivileged but it is also important to make 

the privileged well aware about the existence of such problems. We at CREDO 

desire to achieve a better world by not only eliminating the problems of the 

underprivileged but also by counselling the privileged.

Sanjeev Chhabra

Motivator and Patron
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It opened up a whole new world for us. I was extremely 

the mimicry and the pun of the act. Enjoyed it thoroughly. 

the recording room and all the noise in my ears and sounds 

RANU PAL
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High quality 
garments 
manufactured in 
State of the art 
Japanese Plant
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The path 
of an 
Entrepreneur

- “The enigma of to be or not to be 

an entrepreneur”

The path of an entrepreneur 

analysis.
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Professional and an 

an entrepreneur for a successful professional he needs to get out of his 

is not a cup of tea for many. Many professional-turned-entrepreneurs 

Now let us examine 
another category. 
Second or third 
generation 
businessmen. 
Are they entrepreneurs? Well it depends. It does help 

for him as he has his family resources at his disposal. 

of a true entrepreneur. 
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VISION

DISRUPTIVE MODEL

BE AN AGGREGATOR
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O O NeNeNeNewswslelelelettttererCRCRCRCREDEDEDEDO O 

WRITE YOUR 

BUSINESS 

PLAN & 

RESEARCH 

WELL

your research. Write down your research methodology and 

the results. Write down the experiences during your door 

the process of your research and journey showcasing your path 

you. 

plans. 
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TEAM BUILDING

and create a sense of ownership amongst your 

your team to grow. 

is of extreme importance. 

Management

HIRE

RESPONSIBLY

                  GROWTH PITFALLS
                                             

FOCUS & 

     MANAGING NEGATIVITY
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COST 

CONTROL

VISION ALIGNED 

WITH HARD WORK

RISK APETITE
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SEEK OUT KNOWLEDGE

RETURNS ON 
INVESTMENT

That is why you are here. Be extremely 

expenses and low returns at the planning 

costs with high returns - as a road map 

to learn from others as well as industry 

insights.

SOCIAL 
MEDIA AND 
COMMUNITY

Word of mouth is the strongest 

propaganda. Target and engage social 

campaigns to engage your target 

connect with your target audience. 
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MINIMUM VOLUME

that start with a small modest pilot project that you 

This is purely from my personal experience and not from 

FUNDING

IN CONCLUSION

a fox. Be you.
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Ladies fashion 

hand tailored in 

Japanese plant
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CREDO 

Kitchen & 

Retail 

food 

service

Hina Mohiuddin
Inspirator & Director

the society at large. 
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for the day and design their own menu for lunch and dinner 
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food.  

empowerment 

direct 

entrepreneurship 

is also a primary 

in perpetuity for a 

the promocode is 

reused.

c. The 

friends and 

family of the 

retail outlet 

may register 

under the 

referral code 

retailer. The 

ensure that the referee 

promocode is reused. 

program.
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Projects Undertaken
By our team of Inspirators leading up to the formation of CREDO

Training  program toward 

women empowerment: 

We have successfully held 

an 

awareness and training 

program for the invisible 

citizens – the lesbians, 

gays, transgenders, etc. at 

them in the art of baking, 

jewellery making and make 

and much appreciated.

exhibition of handloom and 

cottage Industries by our 

Empowerment project 

through FREE training in 

jute bag making, fashion 

jewellery & make up art. 

Bose, MLA for being the 

Chief Guest and motivating 

the participants. 

Program was held at 

Aikyatan convention 

center, Salt Lake, Kolkata.

Entrepreneurship for 

We have, together with the 

assistance of St.Xaviers 

College Alumni Women’s 

forum organised the 

training and exhibition of 

manufactured by students 

hailing from economically 

backward society and 

assisted them to market

 the line of products.
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Domestic Home Cooking training camp as means towards alternative employment held 

On the occasion of Durga Puja celebrations, mass scale donation and distribution of 

Rituporna for being the inspiration on that auspicious day, project jointly rolled out 
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Listening, bonding, 

suggesting, empathiz-

ing, strategizing and 

hand holding.

CREDO is a good listener. 

We belief that ‘Being 

Heard’ is also part of 

service. It is important 

for the frustrations, 

the dilemma and the 

helplessness of the less 

unfortunate be heard. 

 

CREDO motivates it’s 

NGOs and members to join 

in service hand to hand
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Atanu Banerjee

Tuntun Chowdhury
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Band :

ACTORS:
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